Prof. Madhuri Rakhunde: Agricultural Products in Maharashtra

ISBN 978-81-925945-5-2

New Horizon

Edited Book of Research Papers

January 2018
Chief Editor Associate Editor
Dr. Ranganath Mishra Dr. Martand Kataria
Sigma Enterprizes Vice-Principal, DNP College
Editorial Board
Dr. S.E. Mithar Prof. G.N. Tyagi Prof. A.G. Lakhani
HOD, Sociology Dept. of Commerce  Director, Phy. Education
Publisher

Dr. Ranganath Mishra
Sigma Enterprizes
92/61, Shastri Nagar, Meerut, UP 250004

Printer
Gill Publication
Meerut City, UP 250002

Communication

Sigma Enterprizes
92/61, Shastri Nagar, Meerut, UP 250004
e mail — sigmaenterprizes @gmail.com



New Horizon
(Edited Book of Research Papers)

First Edition - January 2018

Chief Editor
Dr. Ranganath Mishra

Associate Editor
Dr. Martand Kataria
Vice-Principal, DNP College

Publisher

Dr. Ranganath Mishra

Sigma Enterprizes

92/61, Shastri Nagar, Meerut, UP 250004

Printer
Gill Publication
Meerut City, UP 250002

Communication
Sigma Enterprizes
92/61, Shastri Nagar, Meerut, UP 250004

e mail — sigmaenterprizes @ gmail.com

Rs. 500/-

(All rights are reserved with the Publisher & Editorial Board. The opinion expressed are of
the authors & the association advisory board, editorial board as well as the peer committee
does not hold any responsibility for any of the views expressed. Judiciary matter in Meerut
Court only.)

New Horizon /ISBN 978-81-925945-5-2/ 2



Index

From The Bench of Editor 5
1 | Critical Analysis of Various Legislations Relating to | Prof. N.R. Thawale

Protection of Disabled persons in India 6
2 | Research Productivity of Faculty Members in the | Prof. D.S. Patil

Department of Applied Mechanics, VNIT, Nagpur: A

Bibliometrics Study 10
3 | Judicial Reporting in Dr. B.R. Ambedkar Newspaper | Prof. P.S. Jawade 21
4 | Computer in Education An Important Step towards | Prof. N.V. Narule

Technology 23
5 | Generalized Inner Product Space Dr. K. R. Nemade 26

A= {aoGO + alGl + a262 / a; EF &Gl €

C(P)}Where C(P) = class of algebraic structures of

codes in universe
6 | The Philosophy of Browning Dr. V.R. Patki 29
7 |Role of College Librarian for Professional | Dr. G.P. Urkunde 32

Development in Modern Age
8 | Techniques to be applied by family to reduce the | Prof. Saroj Lakhadive 37

educational stress among the students
9 | Effective Weapon of Agricultural Marketing Dr. D.M. Chavhan 42
10 | Agricultural Products in Maharashtra Prof. Madhuri Rakhunde 45
11 | Plato’s concept of Justice and present Scenario Prof. R.T. Ade 47
12 lomparative of Depth Perception, Agility And Explosive| Prof. R.M. Wath 51

trength of Shoulder in Different Ball Games: A Study

13 | Causes of injury and safety Dr. Pavan Mandavkar 57
14 | Mother-Tongue To Enhance English Language Dr. P.B. Ingle 61
15 | Domestic Violence in India Prof. Snehal Khandekar 65
16 | Importance of Language and communication Dr. Veera Mandavkar 68
17 | Discipline of Players Prof. Shital Raut 73

New Horizon /ISBN 978-81-925945-5-2/ 3




Agricultural Products in Maharashtra

- Prof. Madhuri Rakhunde

Indira Mahavidyalaya,
Kalamb Dist.Yavatmal (M.S.)

There are two important aspects to the marketing of agricultural products. The
first has to do with the physical process that brings products from producers to
consumers, the fundamental stages of this process are the collection, packaging,
transport, processing, storage and lastly the retail sale of agricultural products. This
first aspect shall be dealt with in detail in the pact sheet on post harvest management.
The second aspect, which is addressed here, involves the market pricing
mechanism.

Emphasis will therefore be placed on the market mechanism that contribute to
the pricing of agricultural products and on the way the producers can obtain
acceptable prices for their crops.

Understanding the pricing mechanism according to the law of
demand & supply :-

When as is often the case in  Africa a multitude of small farmers are faced
with a limited number of buyers, it is hard for them to influence prices and they often
just accept the price that is offered to them. Nevertheless, the situation has greatly
evolved in African countries.

In Africa, for several decades, it was the state that set the price of
agricultural products, especially cereal & export products. With the withdrawal of
State funding and pravatistion, farmers have become increasingly exposed to the
market and need guidance in their marketing activities.

Agricultural Marketing in Maharashtra :-

For a long period of time Indian agriculture was mostly in the nature of
"Subsidence farming" The farmer sold only a small part of his produce to pay all
rents, debts and meet his other requirements. Such sale was usually done immediately
after harvesting of crops since there were no strong facilities. A considerable part of
total produce was sold by the farmers to the village traders & moneylenders often of
prices considerably lower than the market prices. Therefore the government took
some steps to improve the system of agricultural marketing.

The important steps are :-

[i] Organisation of regulated markets.

[ii] Grading and standardisation

[iii]  Use of standard weights

[iv]  Godown and storage facilities.

[v] Dissemination of market information.

New Horizon / ISBN 978-81-925945-5-2/ 45



